








What does this mean for business?

Finally, how should business react to these changing times? They face a world where
concern about the economy is growing, although as yet the online public still believes
in the benefits of globalisation.Trust in businesses and their CEOs is low, and most
think that some regulation of business is necessary, but there is also a demand for
businesses to take more of a lead in demonstrating social responsibility and concern
for the environment and sustainable development. The one thing, therefore, we can
say with confidence that businesses should not do is use the economic downturn as an
excuse for turning away from engaging with the wider world. A company’s reputation,
and understanding the factors involved in managing that reputation, has a clear impact
— even for the most ‘hard-nosed’ concentrating on the bottom line - both now and in
the future.

Charts, graphs, trends...Get much more insights from the Global Advisor full report !
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Further information

The Ipsos Global @dvisor is a semi-annual, online survey of 22,000 consumer-citizens in 22
countries across the globe, covering 75% of the world's GDP. It produces syndicated
reports and customised studies specifically tailored to the needs of Corporations wishing to
manage their reputation in a changing World.
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